On September 18, 2006, Dr. Robinson requested the following information regarding agenda item G2 - Continuation Funding for the Voluntary Public School Choice Mentor District Project Grant:

REQUEST:    What is quality socio-economic marketing methods?

RESPONSE: The term refers to providing marketing of choice materials to ensure all families have an opportunity to apply for a Choice Program by making materials available to parents in multi languages and produced at a comfortable adult literacy level. 

REQUEST:    What are the 11 quality indicators for the marketing plan?

RESPONSE:  The eleven quality indicators for the marketing plan are as follows:

1) Choice Mail Outs to Parents; 2) Choice Marketing Materials-Booklet and Brochures; 3) Annual County-wide Showcase of Schools; 4) Choice Program presentations at school sites; 5) Parent Information Centers at Schools; 6) Multi-language Parent Meetings with Liaisons; 6) Website Information Directories; 7) Business and Advisory Council Partnership Involvement 8) Choices and Career Connection Newsletters; 9)  Community advertisement on billboards, buses and the movie theatres; 10) Radio and Newspaper Advertisements;  11) Community Presentations & Involvement 
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