On May 14, 2007, Paulette Burdick asked the following question regarding CC3 Consultant Contract for Dr. Mary Ann DuPont 

REQUEST:

 Please provide a copy of the Campaign for Efficacy in the Community.  What are the measurable goals and objectives and expected outcomes?

 RESPONSE:
Attached is the Efficacy in the Community Campaign information.  Pages 3 and 4 provide the measurable goals and objectives.  Among the outcomes are the following:

A.  Parents and Community Members will:

· Develop an understanding of the Efficacy model of development

· Parents will understand that their children are capable of reaching proficiency on both academic and behavior standards

· Understand how to navigate the educational system to the benefit of their children

· Acquire the beliefs, language and strategies to foster both the academic and social/emotional development of their children

A large-scale dissemination of the videos/DVDs across the county will occur.  Use at national conferences is also anticipated.  Means of dissemination include traditional television outlets, public television, district instructional television and radio.

Deliverables will include:

· 5 videos/DVDs in various languages

· Billboard, Tri-Rail, and Palm Tran messages

· Radio and television public service announcements

· Training materials will be provided to the 18 community agencies for presentations that they will deliver to their clients and constituents.  We will request that they provide us with information from their presentations.

· Provide three (3) public service announcements around the Efficacy message that will air on Cable Channel 19 (The Education Network - 450,000 subscribers).  Funding credit on each spot will be given to the Community Foundation. (Haitian Creole spots will be aired on Haitian radio – 980 AM)

· Billboards with the Efficacy Community Campaign message will be developed, produced, and displayed on Tri-Rail trains and Palm Tran buses.

B.  Criteria for Judging Effectiveness

· Workshop participants will complete pre and post assessments for each presentation.  Knowledge and understanding of the concepts can be assessed through these surveys.

· Parent survey will be conducted to gauge parents’ ability to demonstrate their efficacy using newly learned strategies with their own children.

· We will gauge effectiveness by the quality of final products and by public recognition.

· Once the Efficacy in the Community Campaign is underway, and community members have had ample opportunity to participate in training and view presentations, and billboards, the electronic telephone system will solicit their comments and feedback.  We anticipate that this will take place approximately 5 months into the campaign.
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